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KLJUCNA IZHODISCA




PRIMERJAVA LINKEDIN
vs OSTALA OMREZIA

QUESTION

Which of the following social media channels generate leads for you?

59%

33% 28%

24%
l 13%
-

m Not Sure , f Other @

* Respondents were osked lo choose oll thot opply.

LinkedIn is the #1 social network for lead generation by a long shot. Yet, it's important
to note that nearly 1/3 of B2B marketers are unsure of which social channels
generate leads.




PRIMERJAVA LINKEDIN
vs OSTALA OMREZIA

LinkedIn Best Social Network for

Lead Generation
3.00% 2.74%

Visit-to-Lead Conversion Rate

Twitter Facebook LinkedIn

This study by HubSpot.com ncluded 5,198 B2B and B2C businosses l l u bsp é t




KAJ SO NASE
KLJUCNE
PREDNOSTI? (USP-JI)

KAJ NAS LOCI

-w
B VPRASATI SE
KAKSNE VREDNOTE
ZELIMO KOMUNICIRATI
NAVZVEN?
EEE

2@  KOMU ZELIMO
TO SPOROCATI?

=

KAKO TO
i Z SPOROCATI/POKAZATI?




KORAKI DO USPEHA -
OSNOVNI MODUL

OSNOVE UREJENEGA LINKEDIN PROFILA IN NASTAVITVE
OSEBNI BRANDING (OSEBNO ZNAMCENJE)

ENDORSEMENTS & RECOMMENDATIONS (PRIPOROCILA)
KAKO UCINKOVITO ZGRADITI IN POVECEVATI SVOJE OMREZJE
VSEBINA - EIE (EDUCATIVE. INFORMATIVE. ENTERTAINING)

PRIMERI DOBRIH PRAKS TER PRAKTICNI NAPOTKI IN TRIKI




OSEBNI BRANDING
OSEBNO ZNAMCENJE

WAYS TO ENHANCE & STRENGTHEN
YOUR PERSONAL BRAND

ONLINE INSIDE

CHANNELS
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CONTENT —
COMMUNITY
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OSEBNI BRANDING
OSEBNO ZNAMCENJE

Marketin®

as it should be.

B2B marketing - LinkedIn consulting - Marketing strategy

Add profile section ‘ More... | 7

PRO Marketing d.o.o.

Damjan Blagojevic = [}

@& (1 could be) Helping you stand out on Linkedin | LinkedIn
& B2B marketing consultant | Helping B2B companies sell
smarter ) 1 Building best B2B buyer's experiences |
Workshop facilitator

Slovenia - 500+ connections - Contact info

University of Primorska,
Faculty of management




"INBOUND" IN
VSEBINSKI MARKETING

Inbound marketing je po navedbah HubSpot-a ustvarjanje pozitivne izkusnje med podjetjem
in stranko ter nudenje dodane vrednosti strankam.

Inbound marketing je osredotocen na kupca in ne na produkt ali storitev.

Attract Convert Close Delight
Strangers Visitors Leads Customers) romoters
Blog Forms Email ™ - . Event

Keywords Calls-to-Action Signals
Social Media Lading Pages Workflows

Social Inbox
Smart Content




ATTRACT CONVERT CLOSE DELIGHT

Promoters
Blog Forms CRM Surveys
Keywords Calls-to-Action Email Smart Content
Social Publishing Landing Pages Workflows Social Monitoring

- HUbSpPHL

3 kljucne stopnje:

e privabi

e L4
. [ J
Attract Tools Engage Tools Delight Tools angaziraj
e

Calling Deals Quotes ® n a Vd u S I
Prospects Video Sales automation
Email templates Playbooks Smart notifications
Maeting schaduling Email sequencaes Commrsations inbox

Conversational bots Sales automation Corversation routing




OSNOVE UREJENEGA
LINKEDIN PROFILA

PRIKAZNA IN NASLOVNA SLIKA

HEADLINE

SUMMARY - ABOUT

KONTAKTNI PODATKI

000

LASTNI, UNIKATNI URL

MULTIMEDIJSKE VSEBINE

TESTIMONIALS

IZKUSNJE, VESCINE




NASTAVITVE

MOZNOSTI OGLEDA PROFILA

https://www.linkedin.com/psettings/profile-visibility

VIDNOST SPREMEMB NA PROFILU

https://www.linkedin.com/psettings/activity-
broadcast

PRIKAZOVANJE PODOBNIH PROFILOV

https://www.linkedin.com/psettings/browse-map



https://www.linkedin.com/psettings/profile-visibility
https://www.linkedin.com/psettings/profile-visibility
https://www.linkedin.com/psettings/activity-broadcast
https://www.linkedin.com/psettings/activity-broadcast
https://www.linkedin.com/psettings/browse-map
https://www.linkedin.com/psettings/browse-map

POVZETEK - VAS
“ABOUT ME”

1. 8.2.8.8.

Zacnite z eno
povedjo, ki bralca
pritegnein

ga poskusite ¢im bolj

vkljuéiti v zapis. Pisite v 1. osebi

ednine - “Jaz sem ...”

Drzite rdeco nit v
povezavi z
vasimi USP-ji.

Na koncu povabite
bralca k akciji
(kontakt/povezava/...)




ENDROSEMENTS &
RECOMMENDATIONS

GRAJENJE KREDIBILNOSTI

1.8.0.0.8. ¢

Endorsements

Yok K kk

Recommendations

opolnomocenje

e . . priporocila
vescin in znanj




LINKEDIN SEO
SEARCH ENGINE OPTIMIZATION

Povezave do lastnih
profilov na drugih N
omrezjih Imena in opisi
delovnih izkusSenj

Headline &
Summary

Prilagojena
povezava do profila

Povezave do
vsebine na drugih
omrezjih, in druge
zunanje povezave




GRAJENJE MREZE

POVEZAVA Z RACUNI OSTALIH SOCIALNIH OMREZIJ IN
DRUGIH VIROV PODATKOV

)

NAREDI ,,FOLLOW UP“, POTEM KO NEKOGA SPOZNAS V ZIVO

POVEzleE IN STOPIV STIKTUDI Z NEKOM, KI GA (SE) NE
POZNAS

DODAJ POVEZAVO DO LINKEDIN PROFILA V EMAIL PODPIS, V
BLOG,...

© 6 @




INTERAKCIJA Z MREZ0

DELJENJE VSEBIN DRUGIH UPORABNIKOV

VSECKANJE IN DRUGE REAKCIJE
KOMENTIRANJE VSEBINE
PARTICIPACIJAV SKUPINAH

ZASEBNA SPOROCILA




1. 8.2.8.8.

VSEBINA - EIE

oucaTive.
INFORMATIVE
ENTERTAINING. [

vsebine

« objave

o Clanki

e video vsebine

* B2B ,,storytelling“




VSEBINA - EIE

= 1,.0.0.90.0.¢
Dobra objava:
Zanimiv ,,punch line*
L Logicen potek in zgradba
Zabavna
Informativna
= Berljiva (presledki,

emoticoni;)

»Storytelling® elementi
CTA
|

Primer kreativne objave:

https://www.linkedin.com/feed/update/urn:li:activity:6746519551812411392/



https://www.linkedin.com/feed/update/urn:li:activity:6746519551812411392/

HASHTAG

FH HH®

USTVARITE SVOJ LASTNI #HASHTAG

VKLJUCITE GA V OBJAVE, DODAJTE GA
V OPIS VASE STRANI

SLEDITE VSEBINI, TEMATIKAM PREKO
#HASHTAG-OV

S POMOCJO #HASTAGOV, ISCITE VSEBINE Z
DOLOCENIH PODROCIJ

#YOURPACKAGINGPARTNER #POWEROFPARTNERSHIP
H#WEAREYOURMARKETING #LETSGROWTOGETHER




NASVETI ZA OBJAVLIANJE

BODITE POZORNI, KDAJ JE VASA CILJNA SKUPINA NAJBOLJ
- - AKTIVNA NA LINKEDINU IN SI TAKO POVECAJTE MOZNOST, DA
BO VASA OBJAVA VIDENA (NAJBOLJ POGOSTO JE TO MED

’ g DELOVNIM TEDNOM).

g ’ ENO URO PO OBJAVLJENI OBJAVI BODITE PRIPRAVLJENI, DA SE

- - LAHKO ODZOVETE NA KOMENTARJE ALI MOREBITNA VPRASANJA -

PN . TAKO ALGORITEM VASO OBJAVO PREPOZNA KOT BOLJ
POMEMBNO IN JO POKAZE SE VECIM UPORABNIKOM.

) 2 4

| |

KO NAPISETE BESEDILO OBJAVE, POVABITE BRALCE K AKCLJI
P & - “KAJPAVIMENITE?”, VPRASANJA, ...




I POMAGAITE DRUGIM

BREZ DA BI ZELELI KARKOLI V ZAMENO

‘ ODGOVARJAMO NA VPRASANJA (POD KOMENTARJI).

. DELIMO NAS KNOW-HOW V OBJAVAH.

‘ NE OBJAVLJAMO ZGOLJ VSEBIN PROMOCIJSKE
VSEBINE, TEMVEC PREDVSEM KORISTNE ZA CELOTNO
MREZO.

PRI TEM BODIMO CIM BOLJ PRISTNI (LJUDJE TUDI NA
SPLETU PREPOZNAJO RAZLIKO).




SPODBUJAITE ISKREN
FEEDBACK

Q_ + Follow =+
N F *hy o ~e® and Eavindar (ot now Eaiindar of SnarkTars (o

I'm trying to whiteboard a visual to explain how SparkToro's product works (it
doesn't exist yet, but we hope to have a beta in the next couple months). Would
love your FEEDBACK!

- Does this make sense?

- Are there other questions you have? \ '
|

Thanks al =)




LINKEDIN "VPLIVNEZI"

Komentirajte pod
njihovimi objavami.

Sledite ali

se poveZite Sledite njihovim

z vplivnezi vsebinam prek
izvase njihovega

industrije #hashtag-a.




PRIMERI DOBRIH PRAKS

PODIETIA

CONTAINEX HTTPS://WWW.LINKEDIN.COM/COMPANY/CONTAINEX-CONTAINER/

DUOL HTTPS://WWW.LINKEDIN.COM/COMPANY/DUOL-INZENIRING/ - .
L
NCOM LEONE HTTPS://WWW.LINKEDIN.COM/COMPANY/INCOM-D.0.0./ /

LIDL SLOVENIJAHTTPS://WWW.LINKEDIN.COM/COMPANY/LIDL-SLOVENIJA/

POSAMEZNIKI

DUSAN OLAJ HTTPS://WWW.LINKEDIN.COM/IN/DUSANOLAJ/
TONE STANOVNIK HTTPS://WWW.LINKEDIN.COM/IN/TONESTANOVNIK/
MIHA LAVTAR HTTPS://WWW.LINKEDIN.COM/IN/MIHA-LAVTAR/

DR. NATALIA WIECHOWSKI HTTPS://WWW.LINKEDIN.COM/IN/NATALIAWIECHOWSKI/




Promarket

|ZPOSTAVLIEN PRIMER
DOBRE PRAKSE

Want to see the
world from a CEO’s
perspective?

Follow me on my journey!

M:ha Lavtar - 1st o) m Optiweb - Web agency

CEO at Optiweb web agency with 60 employees » Business
consultant = Speaker = Leader with integrity = Investor

Skofja Loka, Municipality of Skofja Loka, Slovenia -
500+ connections - Contact info

HTTPS://WWW.LINKEDIN.COM/IN/MIHA-LAVTAR/




DODATNI NASVETI
LA UCINKOVITO
LINKEDIN KOMUNIKACHI0

Previdno z dosezki in samohvalo

Bodite drzni, a ne
senzacionalisticni

Ne bodite pretirano “izbircni” pri
povezovanju

Pozicionirajte se kot
strokovanjaki

Ne objavljajte zgolj zato, da nekaj
objavite

LinkedIn ni enosmerna cesta
Vse v ,,Sportnem duhu*
Izkoristite "aha" momente

Pustite osebni pecat - ne bodite
»genericni“

Sodelujte v debatah in pokazite
svoje ekspertize




KAR TRENUTNO

ZAZNAVATE - "nad
gladino"

! ! Ni Zelenega odziva
Malo direktnih sporocil na objave

V’ ' Ste ,,top of
3 _ mind“ pri
Ze solidno potencialnih
zgrajena osebna narocnikih
blagovkna za bodoca
znamka povprasevanja
/

ZE DOSEZENI /
REZULTATI (nevidno

- pod gladino) L I

Pravi ljudje vas povezujejo s tem,
s Cimer si Zelite, da bi vas povezovali



IN PREDVSEM...

TESTIRAJTE!




However beautiful the
strateqgy, you should
occasionally look
at the results.

Winston Churchill




BONUS TRIKI




B2B , STORYTELLING"
PRIMERI V PRAKSI

© © 6 ©

https://www.linkedin.com/feed/update/urn:li:activity:6527660656261500928 /

https://www.linkedin.com/feed/update/urn:li:activity:6543871546195349504 /

https://www.linkedin.com/feed/update/urn:li:activity:6539109501436596224 /

https://www.linkedin.com/feed/update/urn:li:activity:6564413598737793024 /




MAN) ZNANE MOZNOSTI
LINKEDINA, ALGORITEM,
TER NAPOTKI & TRIKI

https://www.linkedin.com/posts/damjan-blagojevic_ssi-linkedin- linkedininsights-activity-
6731569877984829440-d0hT/

https://www.linkedin.com/posts/damjan-blagojevic_linkedin-activity-
6734383203978674176-Y_bX/

https://www.linkedin.com/posts/damjan-blagojevic_linkedin-linkedintips-
sharingknowledge-activity-6735117029734432768-JckC/

https://www.linkedin.com/posts/damjan-blagojevic_linkedin-activity-
6741652732882558976-1V9a/

https://www.linkedin.com/posts/damjan-blagojevic_linkedin-linkedintips-
linkedincontent-activity-6755056494456160256-00D9/

©6 66 6




MAN) ZNANE MOZNOSTI
LINKEDINA, ALGORITEM,
TER NAPOTKI & TRIKI

https://www.linkedin.com/posts/damjan-blagojevic_linkedin-linkedintips- letshelp-activity-
6752567554516017152-hsTf/

https://www.linkedin.com/posts/damjan-blagojevic_linkedin-name-
pronunciation-activity-6704369360653348865-03hD/

https://www.linkedin.com/posts/damjan-blagojevic_opentowork-
opentowork-linkedintricks-activity-6694219300296806400-s0mi/

https://www.linkedin.com/feed/update/urn:li:activity:6685834693629288448/

https://www.linkedin.com/posts/damjan-blagojevic_linkedin-linkedintips-
linkedintricks-activity-6757308965618552832-3psz/

©66 6 e

SHIELD APP: https://analytics.shieldapp.ai/




| SHIELD Analytics APP
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(R KODA V MOBILNI VERZI)

JH;
ol |

VSAK IZMED NAS IMA UNIKATNO LINKEDIN KODO, KI JO LAHKO DRUGI UPORABNIKI
ENOSTAVNO SKENIRAJO, IN JIH PREUSMERI NA NAS PROFIL. IN OBRATNO.

KJE JO NAJDEMO? m



I 1.KORAK

Connect | | Connect

See all

Because you follow #digitalmarketing

E'"s" B ﬁ“

Facebook Luna \TEWA

4,901,347 followers 1,573 followers

Follow Follow

I_lrl

TEDxLjubljana Moz

2,365 followers 57126 followers.
Follow ] [ Follow |

See all e

People you may know with similar roles

@ 11 ® )




Linkedin Code

I 2. KORAK

Damjan Blagojevic
Halping B2B cam ter &
Linkedin & B28 mark

th Share my code

& Save to photos




LINKEDIN TEXT FORMATER

Format Your LinkedIn Text

Input your text here...

Primer LinkedIn objave )

ps

Bold ltalics
Primer LinkedIn objave :) Primer Linkedin objave :)
Y. #
Bold Italics Script
Primer LinkedIn objave ) Primer LinfedIn
objave:)
z z
Botd Script Double Underline
Primer LinkedIn Primer LinkedIn objave ;)
otjave:)
: 4

https://www.linkedin-makeover.com/linkedin-text-formatter/







VSEGA LEPEGA JE
ENKRAT KONEC —2»

Damjan Blagojevic
€ (I could be) Helping you stand out on
Linkedin and unlocking your full potential ...

DAMJAN BLAGOJEVIC

F  REPUBLIKA SLOVENIA
L A . MINISTRSTVO ZA IZOBRAZEVANIE,
Visje strokovne Sole ZNANOST IN SPORT



